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STORY 


(Not for publication). Pressure Maxwell (Edward 
G. Robinson) and his friend, Jug Martin (Brod- 
erick Crawford) are about to be released from 
prison. Leo Dexter (Anthony Quinn), another 
prisoner, tells them of a bank he plans to rob and 
asks Maxwell to join him later on the job. At first, 
Pressure tells him he has other plans, but on 
gaining freedom he learns that these plans fall 
through. He and Jug go ahead with plans to rob 
the bank and start by renting a leather-goods 
shop adjacent to it and dig a tunnel from the cel- 
lar to the vault. In the shop, Pressure’s adopted 
daughter, Denny (Jane Wyman), meets Jeff (Jack 
Carson), and they put many sales promotion 
stunts into action which increases the amount of 
business in the store. At first this annoys Pressure, 
but he changes his mind about the bank job 
when he learns that he can earn more money 
honestly than he can by blowing safes. His de- 
cision to go straight doesn’t meet with Dexter's 
approval when he shows up on Christmas Eve 
(the night of the scheduled robbery). Pressure 
tries everything in his power to keep Dexter from 
going through with the original plan and as a 
result he is trapped in the cellar with the would- 
be safe-cracker. The police arrive in time to 
rescue Pressure and arrest Dexter, much to every- 
one's satisfaction. (Running Time: 95 minutes.) 


PRODUCTION 


DIRECTED BY LLOYD BACON 


Screen Play by Everett Freeman and Edwin 
Gilbert; Based upon a play by Laura and S. J. 
Perelman; Director of Photography, Tony Gaudio, 
A.S.C.; Film Editor, Ralph Dawson; Art Director, 
John Hughes; Dialogue Director, Hugh Cummings; 
Sound by Dolph Thomas; Gowns by Milo Ander- 
son; Makeup Artist, Perc Westmore; Music by 
Adolph Deutsch; Musical Director, Leo F. Forb- 
stein. 
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(Lead Story) 


Edward G. Robinson Starred in 


“Larceny, Inc.” Coming to Strand 


Remember “Brother Orchid,” the 
story about the guy who went gun- 
ning for culture? And remember 
the fellow who sold the Brooklyn 
Bridge? Well, Edward G. Robinson, 
in his latest Warner Bros. comedy, 
“Larceny, Inc.’ which will open 
at the Strand Theatre on Friday, 
plays the part of a fellow who 
could beat both those chaps at their 
own game. 

Robinson, who has become  fa- 
mous in the role of a guy who can 
do some fancy nip-ups with a gun, 
gat, revolver, or anything else you 
care to call that lead - spitting 
mechanism, is cast as a law-breaker 
who finds himself in a dilemma 
when he discovers that “going 
straight” might be profitable. His 
associate in confusion is played by 
Broderick Crawford, while the girl 
who tries to show them both that 
honesty can bring in that green 
stuff, is portrayed by pert and pretty 
Jane Wyman. Jack Carson, who is 
generally cast in semi-villainous 
roles, this time plays the part of a 
likable leather-goods salesman who 
gets the girl (Jane Wyman). 

The story opens with Robinson 
and Crawford about to be released 
from prison. Before they depart, a 
fellow prisoner, played by Anthony 
Quinn, tells them of his plan to 
rob a certain bank and asks them 
to lay the ground work. Robinson 
refuses, saying he has other plans. 

But the other plans fall through 
and Robinson buys a small leather- 
goods store next to the bank so that 
they can dig a tunnel from the 
store’s cellar to the vault. Jane Wy- 
man, as Robinson’s adopted daugh- 
ter, falls for Carson, the luggage 
salesman, and together they con- 
coct sales stunts to sell goods. And 
they do. 

Poor Robinson and Crawford! All 
they want to do is rob a_ bank 
peacefully and quietly, but custom- 
ers keep coming into the store and 
interfering with their plans. What’s 
more, Robinson becomes one of the 
most respected merchants in the 
neighborhood. The uproarious cli- 
max takes place when Quinn is 
released from prison and comes to 
insist that Robinson, who has now 
decided to go straight, rob the bank 
as originally planned. The resultant 
argument and brawl that takes place 
in the crowded luggage shop on 
Christmas Eve is one of the fun- 
niest scenes ever filmed. 

“Larceny, Inc.” has a fine sup- 
porting cast made up of Barbara 
Jo Allen, Edward Brophy, Harry 
Davenport and many more. Lloyd 
Bacon, who has a long list of film 
hits to his credit, directed the pro- 
duction. The screen play, written 
by Everett Freeman and Edwin Gil- 
bert, is based upon a play by Laura 
and S. J. Perelman. 


Honesty Pays Off 


“Larceny, Inc.,’ starring Edward 
G. Robinson with Jane Wyman, 
Broderick Crawford and Jack Car- 
son in the supporting roles, will be 
shown locally at the Strand Theatre, 
starting next Friday. The Warner 
Bros. picture tells the story of a 
man who finds that running a regu- 
lar business enterprise was more 
profitable than cracking safes. Lloyd 
Bacon directed the screen play 
which was written by Everett Free- 
man and Edwin Gilbert, who based 
their script on a play by Laura 
and S. J. Perelman. 
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A TRIO OF STARS. Edward G. Robinson, Jane Wyman, and Broderick 


Crawford have top roles in Warner Bros.’ 
“ which will have its local debut at the Strand Theatre this Friday. 


Inc., 


“Larceny, Inc.” 
Howlarious Hit 
Opens Friday 


Eddie Robinson’s in business now. 
The luggage business! (Why curl 
your shoulders lugging luggage 
made of leather? Buy Lug Luggage 
—especially made for quick  get- 
aways. It’s paper-weight — paper- 
thin, too! — Advt.) 

What’s more, Eddie’s going 
straight! At least, that’s his inten- 
tion in Warner Bros.’ comedy _ hit, 
“Larceny, Inc.,” which opens at the 
Strand Theatre on Friday. 


It seems that ex-con “Pressure” 
Maxwell (that’s Eddie) and _ his 
sidekick, “Jug” Martin (Broderick 


Crawford), are in cahoots with An- 
thony Quinn (he hasn’t been sprung 
yet) to rob a bank. As a cover-up, 
Eddie goes into the leather goods 


uproarious film, “Larceny, 


business only because his store is 
next to the bank. The connection? 
A tunnel, of course, between the 
two establishments. 

Construction on the EGR. project 
is continually interrupted by legiti- 
mate business in the store. Eddie’s 
profits boom and he soon finds it’s 
more profitable to go straight. The 
bank escapes its fate. 

But then Quinn is released and 
he insists (the bully—he’s got a 
gun!) that Eddie go through with 
the bank project. The brawl that 
takes place in the crowded luggage 
store on Xmas Eve is one of the 
funniest scenes ever filmed and 
brings this outstanding picture to 
an hilarious close. 

Featured with Robinson in “Lar- 
ceny, Inc.” are Jane Wyman, as 
Eddie’s adopted daughter, Brod 
Crawford, and Jack Carson, luggage 
salesman extraordinary. Lloyd Bacon 
directed from the screen play by 
Everett Freeman and Edwin Gil- 
bert, who based their script on a 
play by Laura and S. J. Perelman. 


OFFICIAL BILLING 


WARNER BROS. 


Pictures, Inc. Presents 


EDWARD 6. 


ROBINSON 


“LARCENY, INC.” 


with 


JANE 


WYMAN-CRAWFORD-CARSON 
Directed by LLOYD BACON 


BRODERICK 


JACK 


Screen Play by Everett Freeman and Edwin Gilbert 


Based Upon a Play by Laura and S. J. Perelman 


A Warner Bros.-First National Picture 


Jane Wyman 
Pert, Lively 
In Gay Film 


The correspondent who dubbed 
Jane Wyman the “Commotion Kid” 
may have coined a name more apt 


than humorous for the Warner Bros. * 


star. Commotion has followed or 
preceded Jane throughout her ca- 
reer and continues to do so in 
“Larceny, Inc.,” now playing locally 
at the Strand Theatre. 

Where Jane Wyman goes. there 
goes excitement also! She is the 
exciting and the excitable kind of 
young woman who naturally be- 
comes the center of attention in 
almost any gathering, large or small. 
Her beauty, enthusiasm and good 
nature mark her as a favorite with 
all who know her. 

Jane used to sing over the radio, 
but when no really important offers 
followed her very best efforts she 
gave up her career in music and 
tried Hollywood. Eventually she in- 
terested the Warner Bros. casting 
director and her present career 
started. It has been going along 
very well ever since. 

Shoes and bags and purses are 
Jane’s greatest extravagance. She 
enjoyed working with Edward G. 
Robinson in “Larceny, Inc.”  be- 
cause most of her scenes were in- 
side a leather goods and luggage 
shop. She tried to buy several items 
from the property man on the set 
but he was firm in his refusal to 
sell them to her. “This shop ain’t 
really doing business,” he told her. 

Jane is married to Ronald Rea- 
gan, a young star whose career is 
just as promising as hers. They 
have a baby named Maureen Eliza- 
beth Reagan and are now building 
a house in the Hollywood hills 
“sround” her, she’s that important 
in their lives. 


Surprise Party 


Lloyd Bacon’s eyes popped when 
he came on the set of “Larceny, 
Inc.” at Warner Bros. and glimpsed 
a cake with 100 candles. Edward G. 
Robinson, Jane Wyman, Barbara 
Jo Allen, Ed Brophy, Broderick 
Crawford and other members of the 
cast sprang the surprise birthday 
party. The 100 candles marked 
Bacon’s 100th picture—not his age. 


True to Type 


A visitor was trying to make con- 
versation with Edward G. Robinson 
on the set of “Larceny, Inc.” at 
Warner Bros. 

“Tell me, Mr. Robinson,” she 
fluttered, “do you live your roles? 
Do you prepare for them by being 
the character you’re going to por- 
tray?” 

“Madame, in this picture I’m a 
bank robber,” said Robinson, gently. 
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(Opening Day Story) 


“Larceny, Inc.” Filmful 
Of Fun Opens Today 


The most delightful type of com- 
edy is one which blends drama with 
humor, and that 
is just what 
Warner Bros.’ 
latest laugh hit, 
“Larceny, Inc.,” 
does. It tells the 
story of a gang- 
ster who finds 
himself kept so 
busy in an hon- 
est enterprise 
that he hasn’t 
the time to rob 
a bank. The star 
of the film, 
which makes its 
local debut today 


Mat 102—15c 
Edw. G. Robinson 


at the Strand Theatre, is Edward G.° 


Robinson, whom no one can _sur- 
pass in gangster roles whether they 
be of the “Brother Orchid” or “Lit- 
tle Caesar” type. In the feminine 
lead, as Robinson’s adopted daugh- 
ter, is vivacious Jane Wyman, who 
tries her best to see that her father 
goes straight, and much to_ his 
chagrin, she succeeds. 

Robinson’s partner, both in lar- 
ceny and honesty, is played by 
Broderick Crawford. Mr. Crawford, 
big, burly, afraid of no man (but 
Robinson) is cast as a fellow who 
sticks by his friend even when he 
doubts that “honesty is the best 
policy.” Jack Carson has a role in 


Missing Links 


When Edward G. Robinson made 
“Little Caesar” in 1930, in which 
he set the fashion for movie gang- 
sters from then on, he lost a valu- 
able pair of monogrammed cuff 
links presented to him by the cast 
of a New York Theatre Guild show. 
The most painstaking search of the 
Warner Bros. lot failed to discover 
them. Recently on the set of “Lar- 
ceny, Inc.,” his current film, a prop- 
erty man handed Robinson the 
same little black bag he carried in 
so many scenes of “Little Caesar.” 
Inside were the missing cuff links. 


Comedy at Strand 


A sparkling comedy called “Lar- 
ceny, Inc.’ starring Edward G. 
Robinson is now playing at the 
Strand Theatre. It is the story of a 
fellow who discovers that larceny 
doesn’t pay as well as honesty. Other 
film favorites in the cast are Jane 
Wyman, Broderick Crawford and 
Jack Carson, who now plays a role 
entirely different from any of his 
former screen portrayals. The fast- 
paced, witty screen play was written 
by Everett Freeman and Edwin 
Gilbert which is based upon Laura 
and S. J. Perelman’s play. 
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AFFECTIONATE FATHER. Edward G. Robinson plays the part of Jane 
Wyman’s foster father in Warner Bros.’ delightful film, “Larceny, Inc.,” 
now at the Strand Theatre. Jack Carson is cast as a fellow who would 
ie like to be related to Miss Wyman. He would like to become her 

usband. 


the picture that is different from 
any of his previous ones. In “Lar- 
ceny, Inc.” he is not the innocuous 
villain, but a bright, affable leather- 
goods salesman. 

When the picture opens, Robin- 
son and Crawford are about to be re- 
leased from prison. Anthony Quinn, 
in the role of a fellow-prisoner, tells 
them of a plan to rob a bank. Rob- 
inson turns it down on the grounds 
that he has something more profit- 
able in mind. But when his “more 
profitable” plan falls through, he 
sets about to do the bank job. He 
rents a_ little leather-goods store, 
next to the bank, from which he 
intends to dig a tunnel. 


In the meantime Miss Wyman 
meets Carson when he tries to place 
a large order with her father and 
they fall in love. This proves to be 
the turning point in Robinson’s 
nefarious career, because Wyman 
and Carson put on a series of sales 
promotion stunts that brings in a 
great volume of business. All this 
keeps Robinson so busy that he 
hasn’t the time to dig the tunnel 
to the bank. 


“Larceny, Inc.” was directed by 
Lloyd Bacon who has handled many 
fine pictures. The screen play was 
written by Everett Freeman and 
Edwin Gilbert and was based on a 
play by Laura and S. J. Perelman. 


Brod Crawford 
Says It’s Smart 
To Be Dumb 


Like many bright young men and 
most women, hulking heavyweight 
Broderick Crawford knows the value 
of playing dumb. His latest film is 
Warner Bros.’ “Larceny, Inc.,” now 
at the Strand Theatre. 

Crawford, after an inconclusive 
struggle with the grade school sys- 
tem, gave Harvard University a 
quicker brush-off than Ann Sheri- 
dan’s well-known snub. He walked 
up to the chief administration build- 
ing, looked it over hastily, and re- 
treated to the railroad station, where 
he cashed in his tuition fees for a 
ticket. All told, Mr. Crawford’s 
Harvard career lasted 20 minutes. 

The trouble with this problem 
child was that both his father and 
mother were of the stage—Helen 
Broderick and Lester Crawford, to 
be precise. And just as doctors, 
lawyers, realtors and newspapermen 
grimly warn their offspring to avoid 
their own professions, so did Brod- 
erick’s parents warn him. But they 
later changed their minds. 

The role of “Lennie” in “Of Mice 
and Men,” which was a Broadway 
hit, convinced Hollywood and the 
critics and finally brought Pop and 
Mom around. 

Since then, Crawford has had a 
succession of good parts, all of them 
dedicated to the creation of large, 
amiable and tough non-intellectual 
giants. 

“J just started earlier,” grins 
Crawford. “I’ve been practicing for 
years to be awful dumb.” 


Beware of Barbara 
If Barbara Jo Allen (Vera Vague) 


meets up with any hostile Japanese, 
let °em beware. Barbara Jo is pre- 
pared to meet them with their own 
weapons. She’s in “Larceny, Inc.,” 
the Strand’s current film. 

The mental marvel of the airways 
and chief of the department of 
utter confusion is an expert at 
jiujitsu, a science she learned from 
her father years ago. 

She demonstrated this on the set 
of “Larceny, Inc.,” where she worked 
with Edward G. Robinson. When 
230-pound Broderick Crawford chal- 
lenged her skill, she nudged him off 
balance, twisted his wrist and 
tripped him into a fall that sent 
him sprawling on his back over a 
chair. 
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“TAKE IT EASY, BOYS,” Edward G. Robinson tells a couple of his 
fellow gangsters in this scene from Warner Bros.’ newest comedy, 
“Larceny, Inc.,” which is now playing at the Strand Theatre. Robin- 
son plays role of fellow who wants to go straight, but his two “pals” 


don’t seem to agree with him. 


Edward G. Robinson 
In Very Unusual Role 


The jovial, wide-grinning man in 
the Broadway-cut clothes is Ed- 
ward G. Robinson. He’s a far cry 
from the tough Robinson of “Little 
Caesar,” or the brutal Robinson of 
“The Sea Wolf.” He’s a comedian 
now, and having a wonderful time. 

The movie magic of making a 
funny man out of Edward G. takes 
place in a good-humored piece pro- 
duced by Warner Bros. called “Lar- 
ceny, Inc.,” which is now at the 
Strand. It’s about cops and robbers, 
a laugh-packed screen play deriving 
from Laura and S. J. Perelman’s 
original play. 

In the film, Mr. Robinson: 

(1) Dons whiskers and red suit 
and plays Santa Claus; 


(2) Has a love affair with Bar- 
bara Jo Allen (Vera Vague) ; 


(3) Approaches complete confu- 
sion with his efforts to wrap a 
Christmas package in endless yards 
of paper; 

(4) Swaps nifties with comedian 
Jack Carson; 


(5) Holds a leaky pipe in the 
cellar, gets wet; 
(6) Kisses 


counted times. 


Jane Wyman un- 
And in many other ways disports 
himself in a manner unaccustomed 


to Edward G. Robinson. 


“I like being a comedian for a 


Very Clever, 
These Crooks 
In New Comedy 


The best educated bank robbers 
in the business were plying their 
profession at Warner Bros. Studio 
recently. 

In “Larceny, Inc.,” which is now 
at the Strand Theatre, Edward G. 
Robinson leads the attack on a fic- 
tional vault. A brief educational 
survey reveals: 

Mr. Robinson was graduated cum 
laude from New York University 
and was valedictorian of his class: 

Edward Brophy, who plays the 
part of an illiterate thug, holds a 
law degree from the University of 
Virginia—one of the toughest law 
schools in the country; 

Grant Mitchell has a law degree 
from the University of Ohio, once 
practiced law; 

Barbara Jo Allen (Vera Vague) 
has a degree from the University 
of California, did post-graduate 
work at the Sorbonne. Miss Allen 
and Mr. Robinson speak ten _ lan- 
guages between them. 

Broderick Crawford is a Harvard 
man—with apologies to Harvard. He 
went to school there 20 minutes, 
after which he cashed in the re- 
mainder of his tuition fees and 
bought a ticket for Broadway. 


change. But do you suppose it’s 
dangerous?” Eddie asked. 
“T don’t want to get typed.” 


Burns Beard 


Edward G. Robinson learned, to 
his burning dismay, that Santa 
Clauses should never smoke cigars. 

Robinson, inveterate cigar smoker, 
was playing Santa Claus in a scene 
for Warner Bros.’ comedy, “Lar- 
ceny, Inc.,” and between takes tried 
to light a fat stogie. 

His match flared and so did his 
beard. 

The actor escaped unharmed by 
quickly snatching the beard off 
and putting his foot on it. 

“That's what I get for flaunting 
tradition,’ he said afterwards. “If 
Santa smokes anything, it’s sup- 
posed to be a pipe.” 


Never Kissed 


Jack Carson appeared on the set 
of “Larceny, Inc.” wearing a prize- 
fighter’s mouthpiece. 

“When you kissed Regis Toomey,” 
he cracked at Jane Wyman, “you 
kissed him for three minutes and 
Reg hasn’t been the same since. 
And when you kissed Edward G. 
Robinson you broke his tooth. 

“T’ve never been kissed. I’m tak- 
ing no chances.” 
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IT’S IN THE BAG. You're sure to 
enjoy Edward G. Robinson's 
latest portrayal in Warner Bros.’ 


“Larceny, Inc.,” 
Strand Theatre. 


currently at the 


(Fashion Feature ) 


Blends Traits 
Of Blonde 
And Brunette 


Jane Wyman is a blonde with the 
temperament of a brunette. And 
this, declares her designer, Milo 
Anderson, makes Jane one of the 
most interesting girls on the screen 
for whom to do clothes. 

“Blondes as a rule,” the Warner 
Bros. stylist explained, “are inclined 
to choose soft colors, and_ frilly 
‘feminine’ silhouettes. Sometimes 
they overdo it and look quite color- 
less. Deep, rich ‘brunette’ colors are 
just as smart worn by blondes as by 
their darker-haired sisters. Blondes 
should also select a ‘brunette’ per- 
fume occasionally and be as com- 
pletely untrue to type as possible. 
Some of the world’s smartest women 
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JANE WYMAN 

Jane Wyman is one of the most 
interesting actresses for whom 
he’s ever designed clothes, says 
Milo Anderson, prominent Holly- 
wood stylist. 
have learned and _ adopted this 
trick. 

Milo has already designed Jane’s 
picture clothes for seven films and 
is at it again for her newest, “Lar- 
ceny, Inc.,”’ so he probably knows 
what he’s talking about. 

She wears loads of red, not the 
scarlet tones, but the “blonde” reds, 
the yellowed, Chinese reds. Drab 
browns are on her never-never list. 
She wears only the golden browns, 
a toast shade and a very deep, dark 
apricot. She likes beige if it is 
dressed up with a contrasting color 
or dramatic jewels. 

In “Larceny, Inc.,” one of her 


He Was Fueled! 


In Warner Bros.’ “Lar- 
ceny, Inc.,"" a comic chron- 
icle involving bank rob- 


bery and luggage shops, 
Broderick Crawford is 
found digging a large hole 
in a cellar, object burglary. 
He hopes that diligent 
shoveling will bring him up 


inside the bank vault. 

His enterprise fetches him 
up against a fuel pipe, 
which breaks and _ spurts 
oil all over him. 

Crawtford yells for Ed- 
ward G. Robinson, boss 
crook. 

“Hil We struck oil! Let's 
forget about the vault!” 


most charming costumes is golden 
brown, over which she wears a 
blended mustard wool coat with 
that new terry cloth weave that 
Milo Anderson predicts a big fu- 
ture for in casuals. 

Another chic number features 
“snow leopard,” that rare, Hima- 
layan fur found on the market in 
small quantities and only every few 
seasons. Here is a fur, Milo ex- 
plains, that must be worn in con- 
trast to a dark fabric to bring out 
its full beauty. For that reason he 
used it as a trim on a moss green 
woolen coat which slips over a 
matching green shirtmaker frock. 
Jane’s small fedora is a matching 
green too, with eagle feather trim. 


Yes, Carson 
Does Get Girl 


After all these years of courtship, 
Jack Carson, who has lost more 
pretty girls than Errol Flynn has 
won, and has made a career out of 
not marrying the leading lady, 
comes off successfully in a screen 
romance. 

To date this large young man, 
favorably known to many movie- 
goers as “The All-American Heel,” 
has lost Ginger Rogers six times (an 
all-time record for heartbreak), 
Bette Davis, Olivia de Havilland, 
Myrna Loy and other lovelies. 

Happily married off-screen to Kay 
St. Germaine, radio singer, and just 
recently the father of a 10-pound 
boy, Jack now sees his luck turning. 
In Warner Bros.’ “Larceny, Inc.,” 
which is being shown at the Strand, 
he gets Jane Wyman. 

In the story, Carson, a leather- 
goods salesman, proposes to Jane, 
daughter of a confidence man, fif- 
teen minutes after he meets her. 

“That,” said Carson, “is in charac- 
ter. I have been losing ladies so long 
and so consistently that I am now 
getting what you call, er, importu- 
nate. I say to this girl, ‘Look, honey, 
let’s don’t waste time, flowers, candy 
and necking in the park for a year 
and all that. Let’s just get mar- 
ried.’ 

“This,” he said solemnly, “is un- 
doubtedly a turning point in motion 
picture history.” 
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A NEW SANTA CLAUS. It may look like good old St. Nick, but it’s 
none other than Edward G. Robinson in a scene from Warner Bros.’ 
grand comedy, “Larceny, Inc.,"" which is playing at the Strand Theatre. 


(Prepared Review) 


Edw. G. Robinson, Jane Wyman 
Score Laff Hit in “Larceny, Inc.” 


Edward G. Robinson’s antics on 
the Strand screen last night in 
Warner Bros.’ newest comedy, “Lar- 
ceny, Inc.,” kept the audience in 
a constant state of laughter. Not 
since “A Slight Case of Murder” 
and “Brother Orchid” has he brought 
so much mirth to patrons of the 
Strand. In his latest film, Robinson 
plays the role of a man who is sur- 
prised to learn that he can make 
more money by running a luggage 
shop than by robbing a bank. And 
let it be said right here and now, 
that a finer bit of casting could not 
be done. Robinson is perfect for the 
part. 

In the feminine lead is lovely, 
chic Jane Wyman. She plays the 
part of Robinson’s adopted daugh- 
ter; a vivacious little miss who falls 
for a leather-goods salesman (Jack 
Carson’s role) and tries her best to 
see that her father follows the 
straight and narrow path to hon- 
esty. Carson, in his latest role, is 
not, aS one might suspect, a cross 
between a villain and a dope, but a 
pleasant young fellow who wins 
Jane Wyman’s heart. His perform- 
ance in his newly found characteri- 
zation is even better than those of 
the “half-heavies.” The supporting 
cast, all of whom give excellent per- 
formances, include Anthony Quinn, 
Barbara Jo Allen, Edward Brophy 
and Harry Davenport. 

Broderick Crawford plays the part 
of Robinson’s buddy in crime and 
otherwise. Crawford, who never fails 
to give a grand portrayal, lives up 
to expectations as the burly, some- 
what slow-thinking but faithful pal 
who takes orders even though he 
may disapprove of them. 

Just a short while before Robin- 


Warner Bros. new film, “Larceny, Inc.,’ 
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IT’S A CINCH..Edward G. Robinson explains how easy it will be to 
pull the next job, to his fellow gangsters, Broderick Crawford and 
Edward Brophy, while Jane Wyman looks on. It all takes place in 


a 


now playing at the Strand. 


son and Crawfcrd are about to be 
released from f.ison, a fellow-pris- 
oner, played by Anthony Quinn, 
tells them of a plan to rob a bank 
and wants them to do the prelimi- 
nary work. Robinson refus-s, saying 
that he has another scheme in mind, 
but later learns that he has to 
abandon that idea. He intends to 
go through with the bank robbery 
and starts by rentin;; a leather- 
goods shop next doox to it from 
which he can burrow a tunnel. 

It is in the store that Jane Wy- 
man meets Carson and they strike 
up an acquaintance which rapidly 


matures into a case of deep love. 
She tells him of her father’s plans 
and they try to discourage him by 
increasing the store’s business. They 
concoct sales stunts to sell goods 
and they succeed. This annoys Rob- 
inson who wants nothing to inter- 
fere with the digging of the tunnel. 


Lloyd Bacon, one of Hollywood’s 
top directors, piloted the film and 
did a fine piece of directing. The 
fast-moving scenario, written by 
Everett Freeman and Edwin Gilbert, 
was based upon a play by Laura 
and S. J. Perelman. 


Anthony Quinn Plenty 
Tough In Latest Role 


Young Mr. Quinn = stacks up 
against Edward G. Robinson in an 
aptly-named film, “Larceny, Inc.,” 
now showing ‘at the Strand The- 
atre. Robinson plays a super-crook 
who becomes so successful in honest 
business that he considers the odds 
on going straight and Quinn plays 
the thug who awes him into carry- 
ing out a projected bank robbery. 

It is the first time Robinson has 
played second villain to anybody. 
Quinn has been a mean man be- 
fore— 


“But not that mean,” he says. 


“I’m afraid with every scene that 


Eddie’s going to turn on the heat 
and make me feel like a little boy.” 

To help out with his menacing, 
Quinn has the advantage of ward- 
robe. When he accosts Robinson, 
the star is smartly dressed in a 
business suit with white carnation 


in his lapel, the perfect picture of 
successful — and legal — finance. 
Quinn, on the other hand, walks in 
out of the rain with his coat collar 
turned up. 

A coat collar never before gave 
an actor so much confidence. 

“Odd, isn’t it?” Quinn said. “With 
the collar down, I’m a bum walking 
in out of the wet. With the collar 
up, I’m a thug who probably has a 
gat in his pocket.” 

Quinn runs true to form in the 
pattern set for Hollywood bad men. 
He is, in short, a rather gentle per- 
son who, like Robinson, is interested 
in art. Three years ago he exhibited 
his paintings in Los Angeles and 
was praised by the critics. He has 
been painting and studying ever 
since, and in the meantime making 
steady progress in screen villainy, 
as his heavy fan mail shows. 


Lloyd Bacon Is 
Lauded By Fans 


Lloyd Bacon, who has quietly and 
modestly turned out hit after hit, 
year after year, is duly appreciated 
by the movyie-going public, he was 
pleased and surprised to learn. 

Brief announcements were carried 
in the press recently, noting that 
he had worked steadily for Warner 
Bros. Studio for 17 years and that 
he directed his 100th picture in 
“Larceny, Inc.,” starring Edward G. 
Robinson, which is now at the 
Strand. Others in the cast are Jane 
Wyman, Broderick Crawford, Jack 
Carson and many other Hollywood 
favorites. 

The mail is flooding in. Fans all 
over the country apparently know 
Lloyd as if he were one of the 
family. He has to date received 
more than 450 letters, 85 telegrams, 
and 15 gifts form movie-goers. 

“We look forward to a Bacon pic- 
ture just as we look for our regular 
magazine subscription,’ wrote one 
typical fan. “We know it'll always 
be good. We'll be regular subscrib- 
ers when you make your 200th, too.” 


Ed Brophy In 
New Comic Part 


He has the face of a belligerent 
frog. He speaks the tough lingo of 
lower East Side New York. All taxi 
drivers call him by his first name. 
He has played hundreds of screen 
roles and has barely crossed the 
threshold of intelligence in any of 
them. His name is Edward Brophy. 

Ed, who is now appearing in “Lar- 
ceny, Inc.” at the Strand, was grad- 
uated from a swank Eastern pre- 
paratory school and sent to the Uni- 
versity of Virginia by his father, a 
New York cotton broker, who 
wanted his son to be a lawyer. Ed 
dutifully took a degree and ac- 
quired a soft accent. But the law 
bored him. He wangled a trip to 
California, worked in pictures as 
an extra for the fun of it, became 
—to his faint surprise—a camera- 
man, a location expert, and a pro- 
duction manager. 

Now, Ed Brophy is up to his ears 
in safe-cracking in “Larceny, Inc.” 
along with Edward G. Robinson, 
Jane Wyman, Broderick Crawford, 
and Barbara Jo Allen. 


Still NX-102 ;* Mat 104—15c 


Edward G. Robinson shows Jane 
Wyman how to make money in 
Warner Bros.’ “Larceny, Inc.,” now 
at the Strand Theatre. 


Very Odd Request 


Oddest call for extras in some 
time came from Warner Bros. for 
“Larceny, Inc.” The call was for 
150 people of various ages “who 
looked as if they had money in the 
bank.” They were used to portray 
depositors during a scene in which 
Edward G. Robinson cases a bank 
he plans to rob. 


Still Service! ... 


Stills available on 
most of the scene cuts 
on the publicity pages 
in this Campaign Plan. 
Price: 10¢ each. Order 
by still number indi- 
cated under each cut, 
from Campaign Plan 
Editor. If still number 


is not given, photo is 
not available because 
the cut was made from 
@ special retouch or a 


composite. (*Asterisk 
denotes still is avail- 
able at local Vita- 
graph Exchanges.) 


Screen Play by Everett Freeman & Edwin Gilbert + Based Upon a Play by LAURA & S. J. PERELMAN » A Warner Bros.- 


w» JANE WYMAN - BRODERICK CRAWFORD + JACK CARSON - i'n 


First National Picture 


A NEW WARNER BROS. HIT, with 
JANE BRODERIC 


WYMAN - CRAWFORD - CARSON 


Directed by LLOYD BACON 
Screen Play by Everett'Freeman & Edwin Gilbert 
Based Upon a Play by LAURA & S, J, PERELMAN 


Mi 4 


Mat 107 — 15¢ 


(Ad at right on same mat) 
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Mat 303 — 10% inches x 3 columns (429 lines) — 45¢ 


(For 2-col. size of this ad, see page 9 


++. 4-col, size on page 10) 
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WYMAN - CRAWFORD - CARSON 


. Directed by LLOYD BACON 


Sereen Play by Everett Freeman & Edwin Gilbert 


Based Upon a Play by LAURA & S.J, PERELMAN 


Mat 107 — 15¢ 


(Ad at left on same mat) 
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ail down the ‘eatin! 


Hes Screen Play by Everett Freeman and Edwin Gilbert » Based upon a Play 
Directed by LLOYD BACON * by LAURA & S. J. PERELMAN + A Warner Bros.-First Nationa! Picture 


Mat 210 — 7 inches x 2 columns (200 lines) — 30¢ 
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Mat 206 — 10% inches x 2 columns (288 lines) — 30¢ 


All kinds of 


done quick and neat. 


* win JANE WYMAN 


_ A NEW 
WARNER BROS, HIT 


BRODERICK CRAWFORD | JANE BRODERICK JACK 
Directed by wor sacon _ JACK CARSON WYMAN - CRAWFORD - CARSON 
mk tpt Ryerss km aepeshy mong Directed by LLOYD BACON 
Screen Play by Everett Freeman & Edwin Gilbert 
Based Upon a Play by LAURA & S. J. PERELMAN 
Mat 101 
5 inches (69 lines) — 15¢ Mat 108 


5% inches (48 lines) — 15¢ 


Diectet : | WARNER BROS, SUCCESS . 
LLOYD BACON wih JANE WYMAN [ 
BRODERICK CRAWFORD - JACK CARSON & 


Screen Play by Everett Fre d Upon a Play by LAURA & S.J. PERELMAN 


Mat 301 — 9% inches x { 
3 columns (396 lines) — 45¢ 
Available in two sizes=====> 


VITAPHONE SHORTS SELECTIONS 


SPORTS PARADE presents “Shoot Yourself Some Golf,” 
a ten-minute lesson in this favorite sport with Jimmy 
Thomson, ace professional golfer, and Jack Redmond, 
trick shot artist, acting as instructors for such distin- 
guished pupils as Jane Wyman and Ronald Reagan. 
7406 — Sports Parade (In Technicolor) — 10 mins. 


BROADWAY BREVITIES stars Slapsie Maxie Rosenbloom 
in “Maybe Darwin Was Right,” tracing the highlights in 
the career of the No. 1 floor-warmer of the ring. It’s a 
laugh-riot from start to finish — just like Maxie himself! 


7108 — Broadway Brevities — 20 mins. 


MERRIE MELODIES has Bugs Bunny as “The Wabbit 
Who Came To Supper,” strictly uninvited, certainly un- 
welcome to his host, Elmer. 7714 — Merrie Melodies — 
7 mins. 


LOONEY TUNES does an hilarious take-off on “Wild 
West” life in “Saps In Chaps.” 7608 — Looney Tunes — 
7 mins. 

MELODY MASTERS puts “Leo Reisman and His Orches- 


tra’’ on the stand in ten minutes of popular music. 7506 
— Melody Masters — 10 mins. 


ae WARNER ap = 
MAN ‘CRA JACK : 
Directoy by Heek >, CARSO 


Screen Play by Everett Freeman & Edwin Gilbert y 
Based Upon a Play by LAURA & S, J. PERELMAN 


Mat 106 
5% inches (76 lines) — 15¢ 


aha WARNER BROS. SUCCESS 


LLOYD BACON ee JAN F WYMAN | 
BRODERICK CRAWFORD - JACK CARSON 


ert. Based Upon a Play by LAURA & S.J. PERELMAN 


Mat 207 — 6% inches x 2 columns (178 lines) — 30¢ 


There’s a laugh for every 
line and a thrill for 
every scene... 
and they all 
come with 

machine-gunt 
speed! 


i Cb Ny 
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ALL KINDS OF THIEVING 
DONE QUICK & NEAT 


(ithe Mo€2.) 


JANE WWMAN and 
BRODERICK CRAWFORD 


JACK CARSON Directed by LLOYD BACON - Screen Play by Fverett Freeman and Edwin Gilbert - Based Upon a Play by LAURA & S. J. PERELMAN 


Mat 302 — 7 inches x 3 columns (303 lines) — 45¢ 


Available in two sizes 


There’s a laugh for every 
line and a thrill for 
every scene... 
and they all 
come with 

machine-gun 
speed! 


ALL KINDS OF THIEVING 
% DONE QUICK & NEAT 


(he Mo€2.) 
JANE WYMAN ax 
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Mat 208 — 6% inches x 2 columns (190 lines) — 30¢ eR Sh Mii See 


(3-col. size of this ad on page 6 — 4-col. size on page 10) 


9 


(7D 


pe 
Ww 
re 
> 
2 
=) 
Las 
? 
v2) 
m 


Bion dit 


a JANE WYMA 


oo _ pes 1° 
N + BRODERICK CRAWFORD + JACK CARSON. 
Screen Play by Everett Freeman & Edwin Gilbert » Based Upon a Play by LAURA & S. J. PERELMAN « A Warner Bros.-First National Picture 


Directed by 
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Mat 401 — 13% inches x 4 columns (760 lines) — 60¢ 
(For 3-column size of this ad, see page 6... 


2-column size on page 9) 


“LARCENY, INC.” 


Limerick Contest 


EDWARD G. ROBINSON 


The Big Boss of Larceny, Inc.— 

Is a loud and a light-fingered 
gink— 

A glib, goofy guy 

Who is always in high— 


(Write a last line) 


WIN FREE MOVIE TICKETS 


to see "Larceny, Inc." by writing 
a last line to the limerick above. 
A new limerick contest daily. 


“LARCENY, INC.” 
Limerick Contest 


BRODERICK CRAWFORD 


The Green Goon of Larceny, 
Inc.— 


After his stretch in the clink, 
Joins the jolly old mob 


For a safe-cracking job 


(Write a last line) 


WIN FREE MOVIE TICKETS 


to see "Larceny, Inc." by writing 
a last line to the limerick above. 
A new limerick contest daily. 


“LARCENY, INC.” 
Limerick Contes 


JANE WYMAN 
The Gay Moll of Larceny, Inc.— 


Whose favorite coat is a mink— 
Tries a bite at the hook 


Of a swell-dressed young crook 


rie a ine iin} 


WIN FREE MOVIE TICKETS 


to see "Larceny, Inc." by writing 
a last line to the limerick above. 
A new limerick contest daily. 


“LARCENY, INC.” 
Limerick Contest 


JACK CARSON 
The Wise Guy of Larceny, Inc.— 


He can make a dame wilt with 
a wink— 


He's as quick with a slug 
As he is with a hug 


(Write . a last. iivepe 


WIN FREE MOVIE TICKETS 


to see "Larceny, Inc.” by writing 
a last line to the limerick above. 
A new limerick contest daily. 


4-DAY NEWSPAPER 
LIMERICK CONTEST 


t Se = << This series of 4 limericks sells the stars and story in a 


Wire Cur to GWE You BOS THE BYSINESL 


— ted Plast ee 


manner intriguing to readers and editors alike. Plant as a news- 
paper contest, awarding tickets as daily prizes for best last lines. 


All 4 star heads only on one mat. Order "Limerick Mat NX 301B” 
—45c—from Campaign Plan Editor, 321 West 44th St., N. Y. C. 


TIE-UP TIPS 


Title suggests a number of 
local tie-ups, especially with: 


BANKS, INSURANCE: Sug- 
gest newspaper ad offer- 
ing protection for money 
and valuables from “Lar- 
ceny, Inc.” Same _ idea 
can be carried out in win- 
dows and direct mail. 


DEPARTMENT STORES: 
Newspaper ad and win- 
dow displays feature rob- 
bery-protection items such 
as locks, window catches, 
flashlights, burglar 
alarms, firearms, etc. Tie- 
in banner line: PROTECT 
YOURSELF AGAINST 
“LARCENY, INC.” Add 
stills and theatre credits. 


STREET BALLY 


om, 


Sinister looking gink carries 
suitcase as shown through 
busy streets of town. For ex- 
tra laughs, he stops to talk to 
police officers, as well as 
pedestrians, asking directions 
to your theatre. 


GAG CARDS 


Print a quantity of personal 
calling cards as shown below 
and distribute as teasers in 
your program mailing, 
house-to-house and in 
schools, offices and hotels. 


ALL KINDS OF STEALING 
DONE QUICK AND NEAT! 


EDWARD G. ROBINSON 


Boss of 


“LARCENY, INC.” 


THEATRE 
Treasurer (And How!) IMPRINT 


... Also: 


Set the comic character of 
Robinson in your lobby by 
posting small cards or snipes 
carrying descriptive catch- 
lines taken from the ads. 
Sample: 


EDWARD G. ROBINSON 
Boss of 
“LARCENY, INC." 


KEEP YOUR MOUTH SHUT...0R HE’LL 
STEAL THE GOLD FROM YOUR TEETH! 


LOBBY LAFFS! 


Get ‘em with two suggestions 
like these: 


1. DISPLAY headed “Lar- 
ceny, Inc. — Hardware 
Dept.” exhibits gun, brass 
knuckles, jimmy, etc., in 
the style of a department 
store counter display. 


2. CORNER OF LOBBY is 
set aside as “LARCENY 
LANE ... All kinds of 
Kisses Stolen Quick and 
Neat.” Tie a mistletoe to 
a shotgun and hang it 
over sofa. Add stills and 
other display material 
plugging your showing. 


KREKRK* 


N 


THEATRE 


IMPRINT 


EWS FLA 


SH 
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“Larceny, Inc.” Is Open for 


Business—Mostly Monkey! 


By Edward G. (The Boss) Robinson 


Remember me? Little Caesar! Brother Orchid! Well, them days is gone 
forever. I’m strictly legitimate now. Just call me J. Chalmers Maxwell, 


president, secretary and especially treasurer of Larceny, Inc. 


Some idea of the wonderful buys you can make at our store are adver- 
tised on this page. But that ain’t the half of it. Where else could you get 


What a Phoney! Even 
His Tie is Crooked! 


slatless Venetian Blinds or 
buy Times Square, Pennsyl- 
vania Station or the Brook- 
lyn Bridge, if you want it? 

Honest, folks, if you want 
to shop where the larceny 
is grand — and the fun is 
grander — don’t miss War- 
ner Bros. latest laff-film, 
“Larceny, Inc.” There’s a 
laugh for every line and a 
thrill for every scene—and 
they all come with machine- 
gun speed! 

P.S. Special For 
Week! All kinds of stealing 


done quick and neat. (Adv.) 


Does your hubby 


PICK. 


The 


Meet the mob of “Larceny, Inc.” 


Edward G. Robinson as the “boss” is so crooked 
kets. He doesn’t need the key 


he picks his own poc 
to the city — he can open 
every lock in it. If you 
don’t keep your mouth shut 
—he’ll steal the gold right 
out of your teeth. As a 
matter of fact, he’ll steal 
anything — including your 
girl] friend! Then there’s 
the moll Jane Wyman — 
what a honey for your 
money! And Broderick 


- Don t Re 7 A 


DROOP, DRIP! 


Why curl your shoulders 
lugging luggage made 


of leather? 
BUY 
‘LUG 

LUGGAGE 


Especially made for 


Quick Getaways! 
3 
PAPERWEIGHT! PAPER - MADE! 
GUARANTEED—I¢ it don’t rain! 


only $85.03 
Larceny, inc 


Mail orders (female, too!) 


EIGHTH FLOOR *- BACK ROOM 
(ask for Jo-Jo) 


YOUR PHOTO TAKEY... FREE 


So easy to get— practically 


9 Crawford is a powerhouse a “steal’’! Here’s what to do: 

on you on legs—a man of “steal’’! Pick a law. Got it? Now break it, 

If you don’t watch out not too gently. Broken? That’s all, 

they’ll fill you full of laughs ee ee 

hi: 1 . - snappe y experts. ade while 

i ats one ee es with a howl you wait—from 5 to 20 years—but 

do it with or hysterics. ABSOLUTELY FREE! 

ree So hang on to your dough 
boys! Hold tight to your LARCENY ING 

grade Frebe: hearts girls! Here comes | Edward G. Robinson proved too iy ° 

“the pick of the racket king and his | crooked for one guy — so he 


the pack!” You 


mirthful mob! 


incorporated! 


We ought to know! 


pick ’em... he 
a FOR SALE 4 
. we pick up v eon J 
what’s left. CHEAP  ) an 
A slight case of hysterics, 
contains 1000 laughs, 730 
howls and 475 roars. Will 
sacrifice 838 thrills at no 
9 extra cost. Act quickly! 
INC. SEE 
Your pockets—we pick ’em! L A R C = a Y, 
* 


WANNA | 
BUY A 
SUBWAY: 


INC. 


Why Walk? Why Ride an Automobile? 


way? WHY? WHY? 


Yes, why?, when you can own your own under- 
ground (how British!) Cheap, too! Only $72,000— 
includes trains (so nice for the children!) 


WILL YOU BE SATISFIED? 


Ask the man who owns 


There’s a laugh for every 


line and a thrill for 
every scene... 
and they all , 
come with 4 
machine-gun 
speed! 


ALL KINDS OF THIEVING 


DONE QUICK & NEAT 


PUBLIC SALE 


at midnight, in the middle of 


the Brooklyn Bridge! 


Ccthe Mo€2.) ee 


Greenwood Cemetery. Bring L 

your money with you. Come arceny 

alone. We'll have the sub- INC. JANE WYMAN 
way with us. and 


Edward G. Robinson, Prop. 


BRODERICK CRAWFORD 


JACK CA RSO N Directed by LLOYD BACON - Screen Play by Everett Freeman and Edwin Gilbert - Based Upon a Play by LAURA & S. J. PERELMAN 


[Snipe Theatre Credits Across Bottom of Page] 


<<<<THIS GAG TEASER TABLOID 
DESIGNED TO GET THE LAUGHS 


A unique teaser tabloid-size throwaway that's designed to sell your playdate 
—with laughs! It's certainly different—and that adds up to extra interest in 
your showing. Distribute through usual channels: to defray cost get merchant 
ads for back page, tying in ads with banner line: “IT’S A ‘Steal’ AT THESE 
BARGAIN PRICES!” Also blow up from press book for 40” x 60” lobby display! 


Order “Tabloid Mat NX 601B" — 90c — from Campaign Plan 
Editor, 321 West 44th Street, New York City. 


‘SUCCESS’ WREATH 
FOR LOBBY GAG 


Arrange for local florist to send theatre 
a huge floral “Success” horseshoe ad- 
dressed to “Larceny, Inc.” Display 
floral piece in lobby for week in ad- 
vance of playdate together with Rob- 
inson cut-out and copy as shown. 


KE] 700 CROOKED 
ETNA FOR ONE GUY-SO | 
GBR INCORPORATED! 


4 


Aunt 


q 


: 
; Ghis Certifies that 4. Marie Fan jg the 


| _ potential owner of _Cue “Thousand .Auens in 
| the Capital Stock of the Mirth Corporation known as 


“LARCENY, INC.” 


Presented by WARNER BROS. 


IN WITNESS WHEREOF the satd corporation 
has caused this certificate to be tssued tn 
order that you may see this howlartous hit 
on the following ys: 


IM PRINT 


EDWARD G. ROBINSON EDWARD G. ROBINSON EDw 


ROBINSON CUT-OUTS 
ALL OVER THEATRE 


This cut-out of Edward G. Robinson is 
easily adapted to many interesting 
theatre display ideas. Available in stil] 
form; blow up and cut out locally as re- 
quired. Suggested displays: 


“€&= ]. Add balloon 
copy and title on bag as 
shown at left. Also ar- 
range for similar display 
in florist’s window. 


2. Place cut-out fig- 
ure (with same balloon 
copy and title on bag) 
on stairway leading to 
balcony. Perspective is 
just right. 


3. Place life-size 
cut-out right beside box- 
office window. Balloon 
copy: “Step right up and 
plunk down your dough 

- OR ELSE! (you'll 
miss the latf-time of a 
lifetime!) Letter the pic- 
ture title on Edward G. aan wo as 
Robinson's handbag. M-¥3-¢. 


Order Still 
EGR 336x--10c-- 
Campaign 


orca 
HANGER 


Die-cut 
handcuffs 
make novel 
door hang- 
ers. Hole at 
top permits 
easy distri- 
bution on all 
store, home 
and auto 
door knobs. ich 
Size: Ae x so is the Fun / 
11”; printed 
on heavy 
eo her e.d 
cardboard. 


WARNER BROS. 
LAFF-HIT 


STOCK CERTIFICATES: Redeemable for a 
thousand laughs. With everyone bond con- 
scious, these will receive special attention. 
Size: 7” x 81/,”; printed in green ink on bond 
paper. Prices, including theatre imprint: 1000 
—$4.00; 5000—$3.50 per M; 10,000—$3.00 per M. 


Order both items direct from: 
ECONOMY NOVELTY & PRINTING COMPANY 


225 West 39th Street 


Prices; ‘in: 
cluding the- 
atre imprint: 
1000 — $7.00; 
5000 — $6.50 
per M; 500 — 
$4.50. 


q WITH > 
EDWARD G. % 


Too crooked forone guy- y 
so he incorporated / 3 
A LAUGH FOR EVERY THRILL / ¥ 


THEATRE 
IMPRINT 


New York City 


This department is designed to assist you in planning 


*” * focal promotions in the cause of victory. 


STARS HELP SELL 
DEFENSE STAMPS 


Put this still to work for you—and your 
community's defense bonds selling 
campaign—by planting displays (as 
shown below) in key store windows. 


BUY DEFENSE STAMPS 


Take This Tip From 
EDWARD G. ROBINSON 


star of 


“LARCENY, INC.”’ 


NOW + STRAND «© 5 DAYS 


Order Still NX Pub A—10c each— 
from Campaign Plan Editor, 321 W. 
44 St., N. Y. C. 


SELL BONDS WITH 
LARCENY’ KISSES 


Arrange for a number of pretty gals 
to sell bonds and stamps in lobby or 
some prominent spot in town, such as 
leading night club, with tie-up worked 
this way: 


Girls call themselves “Larceny, Inc.” 
and selling slogan is “You buy a bond 
-.. we steal a kiss.” Playdate credits 
carried by poster as shown directly 
above. 


OPEN FOR BUSINESS 
— IN YOUR LOBBY! 


Set up a corner of your lobby or lounge 
as the offices of “Larceny, Inc.,” using 
blow-up of Ad 302 (see page 9) as 
basis of display. The rest of it should 
be done up for laughs . . . like this: 


1, Cut-out of Robinson behind desk. 
Name plate on desk reads: “Edward 
G. Robinson, President . . . Edward G. 
Robinson, Secretary . . . Edward G. 
Robinson, ESPECIALLY Treasurer!” 


2. Signs on walls: “Better keep your 
mouth shut—or he'll steal the gold out 
of your teeth!”; “Nail down the side- 
walks (Boston) . . . he'll swipe any- 
thing!”’; “All kinds of stealing done 
quick and neat”; “He'll steal anything 
—and that includes your girl!” 
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POSTERS FOR CUT-OUTS 


The 24-sheet (see back cover) and other posters contain 
ideal art for cut-outs. Especially effective for top of the 
marquee is the full-color illustration of Robinson on the 
24-sheet. For extra effect, place a red flasher bulb in the 
mouth of the machine gun held by Robinson and hook it 
up with a rat-tat-tat sound effect on your outdoor p.a. 
system. Also use posters for stunt described in the space 
directly below this. 


ARTISTS CARICATURE “MOB” 


Set aside part of lobby for members of local art schools to 
caricature the members of the mob of “Larceny, Inc.” Use 
posters and still blow-ups for models, offering promoted 
prizes and guest tickets for best caricatures submitted. The 
very presence of these working artists in your lobby will 
draw crowds and pin their attention to your playdate. 
Hang drawings in your lobby, number them, and invite 
patrons to vote for winning art. Good for newspaper pub- 
licity and photo breaks, too! 


RADIO SPOT ANNOUNCEMENTS 


ANN: Hang on to your dough boys! Hold tight to your 
hearts, girls!) Here comes the racket king . . . Edward 
G. Robinson . . . back in action again as the boss of 
“Larceny, Inc.,” the hilarious new Warner Bros. crime 
comedy which opens tomorrow at the Strand Theatre. 
There’s a laugh for every line and a thrill for every 
scene — and they all come with machine gun speed! 
Don't cheat yourself of a new screen thrill — see “Lar- 
ceny, Inc.” starring Edward G. Robinson . . . at the 
Strand tomorrow. 


* * * * 


ANN: Boston has nailed down the sidewalks! We've put 
the First National Bank in cold storage! The City Hall 
has been sent to Fort Knox for safe-keeping! Edward 
G. Robinson and his mob in “Larceny, Inc.” are here in 
town for a stay at the Strand Theatre. You'll love Rob- 
inson in this riotous role as the boss of “Larceny, Inc.” 
He’s so phoney .. . even his tie is crooked! If you don’t 
keep your mouth shut — he'll steal the gold right out 
of your teeth! Honest, folks, youll be robbing yourself 
of a howling good time if you miss Edward G. Robin- 
son in “Larceny, Inc.” .. . now at the Strand Theatre. 
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BETTER BUSINESS BUREAU 


The local Better Business Bureau of Chamber of Com- 
merce keeps a live file of methods used by shoplifters, 
business racketeers, swindlers, and other members of 
“Larceny, Inc.” Post these Better Business Bureau bulletins 
on a display panel in your lobby under the heading: “This 
Is How ‘LARCENY, INC.’ Operates! On the screen— 
‘LARCENY, INC.’ WILL KILL YOU—with LAUGHS! SEE 
EDWARD G. ROBINSON in ‘LARCENY, INC.’ ” Add scene 
stills from Vitagraph exchange set and catchlines from 
the ads to plug your playdate. 


HOLD A “LARCENY” PARTY 


Arrange with a leading organization of young people— 
YMCA, sorority, school association, Junior League — to 
stage a “Larceny, Inc. Party” as part of a defense bonds 
selling campaign in your community. Party is modelled 
after the popular Scavenger Hunt. It works this way: Price 
of admission to party is some item “stolen” from the home 
and donated for sale at the party. Receipts are to be used 
to purchase defense bonds. Theatre party follows. 


Lee 


It's Loaded with 
POST LAUGHS and LUCK! 
CARD Lie 


ciel ANDY) 
iF THE WARNER BROS. HI ev 


Prepare these 
cards as shown 
and mail to reg- 


‘LARCENY 


ular list in ad- 
vance of show- 
ing. List “lucky 
combinations” 
on a display in 
lobby, award- 
ing free tickets 
to lucky number 
holders. Use 
mat 107 — see 
page 6. 


JANE BRODERICK JACK 
WYMAN - CRAWFORD - CARSON 
. Directed by LLOYD BACON 
Screen Play by Everett Freeman & Edwin Gilbert 
Based Upon a Play by LAURA & S. J. PERELMAN 


3756 


This is your "lucky combination" to the safe in 
“Larceny, Inc." SAVE THIS CARD ... if your 
number is listed in the lobby of the Strand The- 
atre, you will be admitted FREE as a guest of 
the management. 


rpay OTRAND 


WARNER TRAILER A HOWL! 


This one opens with an intriguing title card... “MOVIE 
QUIZ” ... and then blasts into some of the hilarious scenes 
showing Robinson in various comedy disguises! It's got 
that makes-you-want-to-see-it appeal... and sells all the 
angles — right from your screen! 


BOOK IT Now! 


At your Vitagraph Exchange! 


Sa erene gemse carrer Os TE ene 


a 


; 9” x 12” 


fo, " 
: 2 on 70 YOUR NtApre on 


Litho 


HERALD 


ig? aes per M for 


5M and over 


as per M for 


less than 5M 


Reverse Side Free for Co-op Imprint 


| 40" x 60” 8 COLORED 11 x 14's 2 COLORED 22 x 28's 
PHOTOCHROME DISPLAY 


Rental: 
35c¢ for Set 


Rental: 
20c each 


SLIDE 


2 WINDOW CARDS 


ee THEATRE IMPRINT 


Rental: 75c 


EDWARD G. ROBINSON STAR FOTOS 


, 5. Sms 
| 11” x 14” signed color glos priced: 1 to 
9—35c each; 10 to 24—30c each; 25 and 
over—20c each. Also available in 8” x 
10” size at 15c each, 


ieee ts nee REGULAR 

8” x 10” authographed fan foto priced: : 

1,000 to 2,000 —$4.40 per M. See your Prices: 1 to 49—7c each; 
Vitagraph ad salesman for other special : ahaa Be MIDGET 50 to 99 — 6c each; 100 
quantity prices. A a, INSERT CARD Price: 4c each and over—5!/.c each 


Rental: 12c 


JANEWYMAN 
RODERICK CRAWFORE 
JACK CARSON 


DIRECTED BY LLOYD BACON 


Pend UW PNER BROS, 


24-SHEET 


QUANTITY PRICES 


24-SHEETS 


each 
each 
each 
each 


each 
each 
each 


each 
each 


BRODERICK. 


WYMAN: RANFORD-CARSON 


each 
each 


3-SHEET 
Rental: 24c 


IT’S YOUR AMERICAN PRIVILEGE TO SERVE! 


The War Activities 
Committee of the Mo- 
tion Picture Industry, 
in cooperation with 
the U.S. Treasury De- 
partment, has made 
this “Buy Defense 
Bonds” 24-sheet avail- 
able at no cost for 
local posting by ex- 
hibitors on your regu- 
lar stands. Because this poster displays the American Flag, do not use it 
on any sniping locations. You may, however, snipe a line at the bottom 
with this type of copy: “Posted by the (Name of Theatre) as Its Contribution 
to the National Defense Effort.” Get your 24-sheets today—your country wants 


your help! 

; / Order direct from the Defense Savings Staff, 

Treasury Department, 709 Twelfth Street, 
in Fre, N. W. Washington, D. C. 


RInTe, 
e IN i] 
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Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


